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Abstract

The digital age has revolutionized Islamic outreach (dakwah), presenting both opportunities and
challenges for religious institutions seeking to engage wider and more diverse audiences. Pondok
Pesantren Mambaul Hikam 2, a prominent Islamic boarding school in Blitar, east-Java, Indonesia,
has embraced social media as a strategic tool to adapt to this changing landscape. This qualitative
case study investigates how social media has transformed dakwah practices within this pesantren.
Through in-depth interviews with key stakeholders, including Gus Idham (the caretaker of the
pesantren), management personnel, and event organizers, as well as direct observations of digital
dakwah activities, this study explores the strategies and tactics employed by religious leaders in
utilizing social media. The research examines the impact of these digital strategies on the reach and
influence of dakwah, while also identifying the challenges and opportunities encountered in
adapting traditional dakwah practices to the digital realm. By providing insights into the unique
context of Mambaul Hikam 2, this study contributes to a deeper understanding of how Islamic
educational institutions in Indonesia are navigating the digital landscape to disseminate religious
teachings and engage with a wider audience. The findings of this research will offer valuable
recommendations for religious leaders and institutions seeking to leverage social media effectively
for dakwah purposes while preserving their core values and traditions.

Keywords: Digital Dakwah, Social Media, Islamic Boarding School (Pesantren), Religious
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INTRODUCTION

In recent years, Islamic outreach, commonly referred to as dakwah, has undergone a significant
transformation due to the rise of digital technology (Choirin, 2023). The traditional methods of
delivering religious teachings, which once relied heavily on face-to-face gatherings, sermons, and
print media, have now been supplemented by digital platforms, notably social media (Muhammad,
& Pribadi, 2013). The digital age has revolutionized communication channels, allowing religious
messages to reach wider audiences across geographic boundaries instantaneously. This evolution in
dakwah practices has sparked a new era in religious propagation, presenting unique opportunities
for religious institutions to engage with diverse and global audiences more effectively. At the same
time, it has posed challenges, as the core values and authenticity of dakwah must be preserved
amidst the dynamic and often uncontrollable nature of online interactions.

The proliferation of social media has had a profound impact on how religious messages are
disseminated, both enhancing and complicating dakwah activities (Sulaiman, & Sule, 2021). On one
hand, platforms such as Facebook, Instagram, YouTube, and TikTok offer a vast and accessible
stage for spreading Islamic teachings to varied audiences. These platforms enable religious leaders
to adapt their dakwah methods to contemporary media consumption habits, using visual content,
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videos, and live streaming to engage followers in more interactive and immediate ways. On the
other hand, social media can introduce obstacles, such as managing negative or controversial
feedback, ensuring the accuracy and appropriateness of content, and navigating the risks of
misinformation or misinterpretation. For religious institutions, effectively leveraging social media
requires a strategic approach that balances outreach ambitions with the preservation of religious
principles.

In this context, Pondok Pesantren Mambaul Hikam 2 serves as an exemplary case study to explore
the role of social media in Islamic dakwah. Located in Blitar, East Java, Indonesia, this Islamic
boarding school has a rich tradition of religious education and spiritual development, which it
continues to uphold while embracing modern technological advancements. The pesantren, under the
guidance of its caretaker, Gus Idham, has proactively adapted to the digital age by integrating social
media into its dakwah efforts. Mambaul Hikam 2 represents a blend of traditional religious
education and contemporary digital outreach, making it an ideal subject for examining how Islamic
institutions navigate the digital landscape to maintain relevance and expand their reach.

The significance of this research lies in understanding how the pesantren’s approach to digital
dakwah offers insights into the broader trends and challenges faced by Islamic educational
institutions in Indonesia (Firdaus, 2019). With Indonesia being home to one of the largest Muslim
populations globally, and pesantren playing a crucial role in religious education and community
development, studying the digital strategies employed by Mambaul Hikam 2 can reveal valuable
lessons. Specifically, it can provide perspectives on how religious values are translated into digital
content, how engagement with followers is managed, and how challenges inherent in social media
are addressed while maintaining the sanctity of dakwah. This examination will contribute to a
broader understanding of the evolving role of pesantren in the era of digital communication.

The primary objective of this study is to explore the strategies and tactics employed by Pondok
Pesantren Mambaul Hikam 2 in utilizing social media for dakwah. The research aims to investigate
how the pesantren has adapted its traditional outreach practices to fit the digital context, how it
manages its online presence, and how it interacts with its followers through various social media
channels. Moreover, the study seeks to identify the opportunities presented by digital platforms for
expanding dakwah reach and influence, as well as the challenges encountered in ensuring that the
content remains aligned with Islamic teachings and values. Understanding these aspects will
provide a nuanced view of how religious institutions are managing the balance between
technological innovation and spiritual tradition.

To address these objectives, this research is guided by several key questions. Firstly, how has the
use of social media transformed the dakwah practices at Pondok Pesantren Mambaul Hikam 2?
Secondly, what are the strategies and content forms employed by the pesantren to effectively
engage with its audience online? Thirdly, what impact has social media had on the reach and
influence of the pesantren’s dakwah efforts? Lastly, what challenges and opportunities do religious
leaders face in adapting traditional dakwah practices to the digital sphere? These research questions
aim to delve into the intricate dynamics of digital dakwah, providing a comprehensive
understanding of its implementation and implications for Islamic outreach in the modern age.
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METHODS

The research adopts a qualitative case study approach to explore the phenomenon of digital dakwah
within Pondok Pesantren Mambaul Hikam 2. The case study methodology is particularly suitable
for this research as it allows an in-depth exploration of the social, cultural, and contextual dynamics
that shape how the pesantren uses social media for Islamic outreach (Dolot, 2018). Qualitative
methods are effective in capturing the complexity of human experiences, behaviors, and
perceptions, which are essential for understanding the nuances of digital dakwah practices. This
approach enables the researcher to gain a holistic view of the pesantren’s strategies, challenges, and
outcomes in adapting traditional dakwah to the digital realm. By focusing on a single case, the study
can provide detailed insights into the lived experiences and decision-making processes of the
pesantren’s stakeholders, which may reflect broader trends within Islamic educational institutions in
Indonesia.

The data collection methods for this study are designed to gather comprehensive and context-rich
information. The primary sources of data include in-depth interviews and direct observations.
Interviews are conducted with key stakeholders such as Gus Idham, the caretaker of the pesantren,
who plays a pivotal role in shaping the digital dakwah strategy, as well as with management
personnel and event organizers responsible for executing and overseeing the pesantren's social
media activities. These interviews are semi-structured to allow for flexibility and to enable the
participants to share their experiences and perspectives openly. In addition to interviews, direct
observations of digital dakwah activities are conducted to gain firsthand insight into how social
media is utilized for religious outreach, including the type of content shared, modes of audience
engagement, and interactions between the pesantren and its followers. The study employs purposive
sampling to select interview participants who have direct involvement and knowledge of the
pesantren’s digital activities. Data analysis follows a thematic approach, identifying patterns,
themes, and key insights from the collected data to understand the overall impact of social media on
the dakwah process. Ethical considerations are carefully addressed, ensuring the confidentiality and
voluntary participation of all interviewees, and obtaining informed consent before collecting any
data. This methodological approach provides a robust framework for exploring the digital
transformation of dakwah practices in Pondok Pesantren Mambaul Hikam 2.

RESULTS

The findings of this study reveal that social media has significantly transformed the dakwah
practices at Pondok Pesantren Mambaul Hikam 2. Traditionally, dakwah activities were conducted
through in-person religious gatherings, sermons, and educational sessions within the pesantren's
community. However, with the advent of social media, the pesantren has expanded its outreach to a
much larger audience beyond its local surroundings, enabling it to connect with followers from
different regions and even abroad. The adoption of platforms such as Facebook, Instagram, and
YouTube has allowed the pesantren to disseminate Islamic teachings in various formats, including
live-streamed lectures, religious quotes, educational videos, and interactive Q&A sessions. This
transformation has not only modernized the way dakwah is delivered but also significantly
increased the pesantren's accessibility and relevance in a digital society.

One of the key strategies employed by the pesantren's leaders, particularly under the guidance of
Gus Idham, has been to create content that resonates with contemporary issues while staying rooted
in Islamic teachings. By producing visually appealing and relatable content, such as short video
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clips that address social and moral dilemmas from an Islamic perspective, the pesantren effectively
engages with younger audiences who are active on social media. The use of digital storytelling and
personal anecdotes allows religious teachings to be framed in a way that is both educational and
compelling. Additionally, regular live streaming of religious lectures and events enables real-time
interaction, fostering a sense of community among online followers. These digital strategies have
not only expanded the reach of the pesantren's dakwah but also allowed for a more dynamic and
personalized form of religious engagement, bridging the gap between traditional religious teachings
and the realities of modern life.

While the pesantren has experienced considerable success in adapting its dakwah to the digital
context, it has also faced several challenges. One notable challenge is ensuring the content remains
aligned with the pesantren’s religious values and teachings amidst the vast and often uncontrolled
nature of social media. The risk of misinterpretation, criticism, and exposure to non-religious
content are challenges that the pesantren needs to navigate carefully. Furthermore, maintaining a
balance between appealing to a broader audience and upholding the pesantren's traditional identity
has required careful content curation and message framing. Despite these challenges, opportunities
have emerged for the pesantren to strengthen its influence and connect with followers in more
meaningful ways. Social media analytics provide insights into audience preferences, enabling the
pesantren to tailor its content more effectively. Additionally, the online space has allowed for the
development of a more interactive and supportive religious community, where followers can engage
in discussions, ask questions, and seek guidance. Overall, the use of social media has enhanced the
reach and influence of dakwah at Pondok Pesantren Mambaul Hikam 2, while also highlighting the
importance of strategic digital communication in religious outreach.

DISCUSSION

The findings of this study on digital dakwah at Pondok Pesantren Mambaul Hikam 2 resonate with
existing literature that emphasizes the increasing role of social media in religious outreach. Scholars
have noted that social media has reshaped how religious teachings are communicated, facilitating
the spread of religious messages in a faster and more accessible manner. In alignment with this
literature, the study demonstrates that the pesantren’s use of social media platforms has transformed
its dakwah practices, reaching a broader and more diverse audience than traditional means allowed.
The ability to live stream sermons, post daily religious reflections, and engage followers through
digital interaction reflects a shift in the approach to dakwah, where the pesantren is no longer
confined to local, in-person gatherings. This evolution mirrors global trends where religious
institutions are increasingly using digital media to enhance their outreach and remain relevant in a
digitally connected society.

The implications of these findings extend beyond Pondok Pesantren Mambaul Hikam 2 and offer
valuable lessons for other Islamic educational institutions in Indonesia. Given that pesantren are
pivotal in shaping religious education and community life, their adoption of social media strategies
can serve as a model for similar institutions seeking to expand their dakwah reach. The successful
implementation of digital dakwah at Mambaul Hikam 2 suggests that other pesantren could
similarly benefit from embracing social media, provided they develop a thoughtful and strategic
approach to content creation and audience engagement. Moreover, as Indonesia is a country with
one of the largest Muslim populations in the world and a high rate of social media use, the findings
underscore the potential for pesantren to significantly influence public discourse on Islamic
teachings and values through digital platforms.
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However, the shift to digital dakwah raises questions about how well these practices align with
traditional dakwah values and methods. Traditional dakwah emphasizes face-to-face interactions,
personal connections, and the sharing of religious teachings in a communal setting, which are seen
as essential for spiritual guidance and fostering a sense of community. While social media allows
for broad dissemination of messages, the lack of direct, personal interaction can sometimes lead to a
less immersive and less personalized experience. Moreover, the need to produce engaging digital
content may pressure religious leaders to simplify complex teachings or resort to popular culture
references to maintain audience attention, which could risk diluting the depth and authenticity of the
religious message. Therefore, the transition to digital dakwah presents both opportunities and
challenges, requiring a careful balance to maintain the integrity of traditional Islamic teachings.

To address these challenges, religious leaders and institutions must be strategic in leveraging social
media while safeguarding their religious and cultural values. One effective strategy could involve
developing a comprehensive social media plan that defines the key objectives of the dakwah,
identifies target audiences, and outlines the types of content to be shared. Religious leaders should
also receive training in digital literacy to understand the nuances of online communication, enabling
them to craft messages that are both spiritually enriching and contextually appropriate for the digital
space. Additionally, collaborating with social media experts can help pesantren design content that
is visually appealing and resonates with contemporary audiences without compromising the
religious message. Such a proactive approach can enhance the reach of digital dakwah while
ensuring that the content remains rooted in Islamic teachings.

Another key strategy is to build an online community that reflects the same values and sense of
belonging that are present in physical religious communities. This can be achieved by creating
interactive content, such as live Q&A sessions, discussion forums, and virtual events, that
encourage followers to engage with the pesantren and with each other. By fostering a sense of
community online, religious leaders can strengthen the bond between the pesantren and its
followers, ensuring that digital dakwah is not just about one-way dissemination of information but
also about building spiritual connections and providing support for personal and communal growth.
Additionally, engaging with followers through regular feedback, prayer requests, and religious
guidance can help sustain a meaningful connection that reflects the values of traditional dakwah
practices.

In conclusion, the transformation of dakwah practices at Pondok Pesantren Mambaul Hikam 2
demonstrates that social media can be a powerful tool for religious outreach when used thoughtfully
and strategically. While the shift to digital platforms may present challenges in maintaining
traditional values, it also offers new opportunities for engaging with a wider audience and making
Islamic teachings accessible in a contemporary context. The findings of this study highlight the
need for Islamic educational institutions to develop strategies that integrate technological
innovation with religious principles, ensuring that the core values of dakwah are preserved while
meeting the needs of a digitally active society. Such integration will not only enhance the impact of
dakwah efforts but will also contribute to the preservation and promotion of Islamic teachings in the
modern world.

CONCLUSION

The findings of this study illustrate the profound influence that social media has on transforming
dakwah practices, as exemplified by Pondok Pesantren Mambaul Hikam 2. The research has shown
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that by leveraging social media platforms, the pesantren has significantly broadened its outreach
and engaged with audiences in ways that were not possible through traditional face-to-face dakwah.
The strategic use of visually engaging content, live-streamed lectures, and interactive discussions
has enabled the pesantren to stay relevant in a rapidly changing digital environment while
maintaining its core religious values. This shift to digital dakwah signifies an important
development for Islamic educational institutions, highlighting the potential of social media as a tool
to enhance the dissemination of Islamic teachings, create online communities, and adapt religious
messages to contemporary contexts. The significance of these findings lies in providing a model for
other Islamic institutions looking to navigate the complexities of the digital age effectively.

Based on the study's findings, several recommendations can be made for religious leaders,
pesantren, and other Islamic institutions seeking to maximize the benefits of social media for
dakwah purposes. First, it is crucial to develop a strategic approach to social media use, focusing on
creating content that is not only visually appealing but also consistent with Islamic teachings and
values. Religious leaders should aim to produce content that addresses current social issues, making
it relatable and relevant to the target audience while ensuring the message's integrity and spiritual
depth are preserved. Second, investing in digital literacy training for religious leaders can help them
navigate online communication challenges and leverage social media tools effectively. Lastly,
fostering interactive online communities that mirror the values of traditional religious gatherings
can strengthen the sense of belonging among followers and encourage active participation.
However, it is important to acknowledge the limitations of this study, such as its focus on a single
pesantren, which may not fully represent the diverse experiences of all Islamic institutions in
Indonesia. Future research could explore digital dakwah practices in various pesantren across
different regions, examine the impact of different social media platforms on audience engagement,
or investigate the long-term effects of digital dakwah on religious education and community
development.
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